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Module Aims

To provide a critical understanding of the role of strategic marketing and marketing

planning for corporate success.

To enable students to assess various

strategic marketing and marketing planning issues as

they relate to corporate decision making, by engaging with a computerised marketing

simulation.



Outline Syllabus

The Marketing concept;

Marketing Planning framework Market environment;

Consumer and organisational buying power;

Market segmentation, targeting and positioning;

The Marketing Mix;

Product concepts, service concepts, product portfolio, product life cycle, new product
development;

Branding, communications mix, advertising, selling, PR, direct marketing, objectives, media
strategy;

Marketing channels, retailing distribution;

Pricing, cost, competitor and marketing-orientated methods;

Corporate Social Responsibility and ethics within marketing practice

Module Learning Outcomes

On successful completion of this module, students will be able to...

1 1a. Describe and evaluate key issues relating to the principles and practice of
marketing within organizations
1b. Appraise the interdisciplinary nature and demands of the topic
1c. Appraise the challenges associated with implementing strategic marketing
plans.

2 23, systematically apply marketing management and strategic tools to a business
operating within a business simulation, thereby gaining experience of formulating
and implementing marketing management and strategy principles.
2b. critically and continuously analyse a dynamic business environment.
2c. develop creative skills in problem-solving in the context of marketing strategy,
planning and implementation.

3 3a. effectively define/ identify managerial problems and engage in the evaluative
decision-making process
3b. develop written and oral presentation skills
3c. understand and perform a role within a group and effectively contribute to the
goal of the group.

Learning, Teaching and Assessment Strategy

Lectures will provide information for you to build your knowledge of marketing issues and
develop critical awareness of marketing dilemmas within business (learning outcomes 1a,
1b, 10).

Tutorials will provide you with opportunities to investigate marketing principles and their
application to business (learning outcomes 1a, 1b, 1¢) and further develop analytical and
critical evaluation skills (learning outcomes 2a, 2b 2c¢).

Formative feedback given through tutorial group work and presentations will help you to
develop collaborative and presentation skills (learning outcome 3a, 3b, 3¢).

Directed study will encourage you to appreciate the complexity of marketing principles as
they apply to businesses and are implemented in practice (learning outcome 1a, 1b, 2a, 2b).
Your learning is assessed by a group marketing plan for your simulated business, supported

by group meeting minutes (learning outcomes 1a, 1b, 1c, 2a,2b, 2c, 3a, 3b, 3¢) in addition



you will be assessed by an individual time constrained examination. (learning outcomes 1a,
1b, 1¢, 2¢, 3a, 3b).
Supplementary assessment is an examination and an individual assignment involving the

analysis of a case study.

The module addresses ESD through content on ethics and CSR.

Mode of Assessment

Type Method Description Length Weightin  Final
g Assess'
Summative Examination Examination 2 hours 50% Yes

- closed book

Summative Coursework Group report; 50% No
Supplementary
Individual
assignment
(2000 words)

Legacy Code (if applicable)
MANO713M
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