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A comprehensive understanding of the role and range of communication methods open to

companies, and the means of selecting them to achieve marketing objectives

Outline Syllabus

Overview of integrated marketing communications. Advertising theory and management.
Personal selling and negotiation. Below the line promotion. Public relations. Branding and

design.



Module Learning Outcomes

On successful completion of this module, students will be able to...

1 Demonstrate a comprehensive understanding of the theory and practice of
integrated marketing communications in contemporary commercial and consumer
markets;

2 Develop an integrated marketing communications strategy, recognising strengths

and limitations of the various methods

3 Demonstrate improved analytical, creative, and IT skills

Learning, Teaching and Assessment Strategy

Distance learning.

Mode of Assessment

Type Method Description Length Weightin  Final
g Assess'
Summative Coursework  Individual 100% Yes
Assignment 2000
words

Legacy Code (if applicable)
MAN4088M
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