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Module Code: PSY7015-B
Academic Year: 2018-19
Credit Rating: 20

School:
Subject Area:
FHEQ Level:

Pre-requisites:

Co-requisites:

Contact Hours

School of Social Sciences
Psychology
FHEQ Level 7 (Masters)

Type Hours
Lectures 16
Practical classes and 4
Tutorials 6
Directed Study 174

Availability Periods

Occurrence Location/Period
BDA University of Bradford / Semester 1 (Sep - Jan)
Module Aims

Module Descriptor

Apply scientific principles to understanding the mind, brain, behaviour and experience and

the complex interactions between these and their relation to food choice and eating

behaviour;

Present multiple perspectives and consider the inter-relationship of psychological knowledge

in a way that fosters critical evaluation;

Evaluate of the role of empirical evidence in the creation and constraint of theory as well as

how theory guides the collection and interpretation of data;

Critically evaluate theory, research findings and recognise the transformative nature of



psychology as well as its real life applications in promoting dietary health and food product

development.

Outline Syllabus

The psychology of infant feeding (demographic; social; psychological factors);
Innequalities in dietary health;

Introduction to food choice psychology;

Food choice through the lifespan - childhood; adulthood; and, later life;

Sensory perception of food - anatomy and physiology; measurement; and, application;
Sensory perception, expectancy and food choice;

Interactions between food and the brain - anatomy and physiology; food and mood; food
and cognition;

Psychology of obesity - anatomy and physiology; adiposity and psychological factors;
Bringing it all together: consumer- led food product development; and,

Promotion of healthy eating - theories of behaviour change (and application to food); digital
health;

Principles of effective poster presentation.

Module Learning Outcomes
On successful completion of this module, students will be able to...

1 Present a systematic and critical understanding of the scientific underpinnings of
psychology as a discipline in relation to health, eating and wellbeing, showing a
comprehensive understanding that there are multiple perspectives and that food
psychology is interdisciplinary and involves a range of research methods, theories
and evidence.

10 Demonstrate a critical awareness of the reciprocal relationship between food and
behaviour.
2 Drawing on knowledge at the forefront of contemporary food psychology,

synthesise and apply knowledge originally when commenting on a range of
influences on eating behaviour, functioning and the experience of food and their
relationship to health promotion and food product development .

3 Critically evaluate the conceptual contribution of the core domains of psychology to
understanding food behaviour including application, perspectives and theories, and

their integration into the psychology of food.

4 Critically consider ethical issues in food psychology in specific contexts.

5 Communicate effectively using a range of written, oral and visual means in order to
present structured, coherent and evidence based arguments on food and
behaviour.

6 Be computer literate for the purposes of furthering their own learning including an

understanding and application of specialist psychological software.

7 Work individually and autonomously, and as part of a team showing a critical
awareness of contextual and interpersonal factors.

8 Reflect critically and act autonomously in relation to academic and professional
self-development.



9 Present critical and conceptual understanding of multiple perspectives when
problem solving within the food psychology domain.

Learning, Teaching and Assessment Strategy

The module will include lectures where substantive content will be covered. During tutorials
students will be encouraged to discuss information provided through lectures, associated
starter references and their own research in order to develop in-depth knowledge of
particular areas of interest with which to inform their poster presentation topic and essay
(see below).

Poster presentation on a topic demonstrating an advanced critical understanding of eating
behaviour, health / wellbeing (40%).

See learning outcomes: 2; 5; 6 7; and, 8 (below).

A 2000 word essay (60%) based on a critical consideration of an area of eating, health /
wellbeing.

See learning outcomes: 2; 5; 6; 7; and, 8 (below).

Mode of Assessment

Type Method Description Length Weighting Final
Assess'
Summative Presentation Poster 10 minutes  40% No

presentation on a
topic related to
eating,
health/wellbeing

Summative Coursework Essay based ona -2000 60% Yes
crtical words
consideration of
an area of eating,
health/wellbeing

Legacy Code (if applicable)

Reading List

To view Reading List, please go to rebus:list.


https://bradford.rebuslist.com/

