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Contact Hours  

 Type Hours 

    Lectures 24 

    Tutorials 24 

    Directed Study 152 

  

Availability Periods 

 Occurrence 
 

Location/Period 

 ONA College of Banking and Financial Studies, Oman / Semester 2 (Feb - 
  BDA University of Bradford / Semester 2 (Feb - May) 

  

Module Aims  

The central aim of the module is to provide undergraduate students with a detailed 

awareness, knowledge and understanding of the opportunities, difficulties and risks of 

multinational business in emerging economies. 

The first part of the module discusses the major features of emerging economies that 

companies and managers should examine to improve their chance of being successful in 

these economies. In particular, the module examines the possible obstacles and risks that 



make operating a business in emerging economy difficult and costly. 

The second part provides a set of strategies and analytical tools to support foreign market 

entry and development in emerging economies. 

Finally, the third part of the module discusses how multinationals in the world economy are 

no longer dominated by MNEs from the developed world. This includes assessing how 

companies based in emerging economies differ from those based in developed economies 

and how they have conquered leading positions in many industries. 

Outline Syllabus  

Part 1: Introduction to multinational enterprises and emerging economies; Scope, 
characteristics and influence of multinationals in world economy; World economic map: 
clusters and configurations; geography of trade and investment in emerging economies, and 
the characteristics of emerging economies.  
Part II: Operating in emerging economies: market opportunities and challenges of trading in 
emerging economies; competitive strategy for emerging Economies (e.g., targeting middle 
class and bottom of the pyramid segments); market entry in Emerging Economies; social 
responsibility issues and challenges.  
Part III: Emergence of emerging market multinationals:  multinationals of Emerging 
Economies; Internationalisation of Emerging Economy Multinationals and state capitalism. 

Module Learning Outcomes  

On successful completion of this module, students will be able to... 

 1 a. Demonstrate critical knowledge of the reasons and methods for corporate 
investment in emerging markets.  
b. Synthesis and critically evaluate the characteristics of emerging economies and 
how they contrast with developed economies in the western world. 
c. Display critical knowledge of the major barriers or constraints facing foreign and 
local companies when doing business in emerging economies.  
d. Show an outline knowledge of how and why many companies domiciled in 
emerging economies are now major players in the world economy. 

 2 a. Critically apply theoretical and analytical models to evaluate emerging economies 
against developed and developing economies. 
b. Evaluate the strategies, tactics and behaviours which help senior managers 
mitigate or cope with the difficult conditions in emerging economies. 
c. Understand and critically analyse the strategies and tools of corporate social 
responsibility to initiate and sustain growth in emerging economies. 

 3 a. Demonstrate skills in independent research within a clearly defined context; such 
as information retrieval, data analysis, problem solving, and time management. 
This will include the use of information technology (ICT) as appropriate to the 
subject.  
b. Write effective and concise management reports on matters connected to 
emerging economies. 

 

Learning, Teaching and Assessment Strategy 

 

 



Mode of Assessment   

 

 

 Type Method Description Length Weighting Final 
Assess'
 

 Summative Coursework Individual 
Coursework 

0-4000 
words 

100% Yes 

  

Legacy Code (if applicable)   

   

   

Reading List   

To view Reading List, please go to rebus:list. 

 

  

 

https://bradford.rebuslist.com/

